


Google Analytic Reporting Options For County Departments and Offices 
 
 Full website 

o Geographic location of incoming traffic - cities 
o Top 50 Landing Pages 

 
 Department website 

o Landing Pages 
o Visitors 

 Region (Top 25 States) 
 City 
 Visitor Type (Returning and unique) 

o Traffic 
 Source of traffic to web pages 

 
Full Website - Geographic location of incoming traffic – Cities.  This report lets you see 
which city the visits originate from.  For web visitors, location is derived from mapping IP 
addresses to geographic locations. 

 
 



Full Website – Top 50 Landing Pages.  This report lets you see the top 50 pages on the 
website that get the most visits. The top 5 pages in this example are the website home page 
“/”, Pima Animal Care, Human Resources, Health and Natural Resources Parks and Recreation. 

 

 



Department website – Landing Pages This report lets you see the top 50 pages for a 
specified department (Clerk of the Board in this example) that get the most visits. 

 



 
Department website – Visitors, Region.  This report lets you see which States the visits 
originate from. For web visitors, location is derived from mapping IP addresses to 
geographic locations. 
 

 



Department website – Visitors, Cities.  This report lets you see which city the visits to 
your profile page originate from. For web visitors, location is derived from mapping IP 
addresses to geographic locations. 
 

 



Department website – Visitor Type (Returning and New).  This report gives you a quick 
look at the ratio of new to returning visitors by number of visits and percentage of visits. 
 
 
 
 

 
 
 
 
 
 
 
 
 
 



Department website – Traffic Source.  This report gives you visitor statistics by the search 
engine or referring domain from which traffic to your site originated. For 
example, google (search engine) or google.com (domain). Direct traffic that does not 
originate from search-engine results or a referring link in a domain is identified as (direct). 
 

 



 
Terminology 

(Source: Google Analytics) 
 
Visits 
A visit is a group of interactions that take place on your website within a given time frame. 
For example a single visit can contain multiple pageviews, events, social interactions etc. 
 
Pages/Visit 
The Pages/Visit (Average Page Depth) metric displays the average number of pages viewed 
per visit to your site. Repeated views of a single page are counted in this calculation. This 
metric is useful both as an aggregate total as well as when it is viewed with other 
dimensions, such as country, visitor type, or mobile operating system. 
 
Pageviews 
A pageview is an instance of a page being loaded by a browser. The Pageviews metric is 
the total number of pages viewed; repeated views of a single page are also counted. 
 
Unique Pageviews 
A unique pageview, as seen in the Content Overview report, aggregates pageviews that 
are generated by the same user during the same session. A unique pageview represents 
the number of sessions during which that page was viewed one or more times. 
 
Bounce Rate 
Bounce rate is the percentage of visits that go only one page before exiting a site 
 
Average Visit Duration 
Average visit duration is: total duration of all visits / number of visits. 
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